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Abstract

Purpose: This study examines the role of mass media in
strengthening freedom of expression and supporting the development
of democratic institutions in Uzbekistan. It emphasizes how the media
operates not only as an information provider but also as a strategic
tool that facilitates communication between the state and society,
creating a transparent and open information environment essential for
democracy.

Research methodology: This study uses historical-logical, content,
and systematic analyses, along with observation, to examine the
evolution of media functions, legislative frameworks ensuring media
freedom, and institutional practices affecting press independence and
accountability in Uzbekistan.

Results: The findings indicate that mass media play a decisive role in
shaping public awareness, political participation, and civic culture.
The transition into the digital age has expanded the functions of the
media, making it a central driver of social and political change. This
study underscores the urgency of building strong institutional, legal,
and economic mechanisms to preserve independence, limit
manipulation, and promote balanced regulation between freedom of
speech and digital security, especially against misinformation and
harmful content.

Conclusions: Mass media in Uzbekistan has become a cornerstone
for advancing democratic values and civic engagement. Sustaining
this role requires coherent state policies that encourage openness and
mitigate digital threats.

Limitations: This study is limited to the national context of
Uzbekistan and focuses primarily on institutional and legislative
dimensions, thus not capturing informal or regional media dynamics.
Contribution: This research enriches the scholarly debate on
transitional democracies by providing insights and recommendations
for policymakers, media institutions, and academics to foster free
expression and consolidate democratic governance.

Keywords: Democratic Society, Dialogue between the State and
Society, Freedom of Speech, Information Policy, Mass Media

How to Cite: Komilovich, M H. (2025). Factors influencing the
attraction of foreign direct investment to the economies of developing

countries. Journal of Multidisciplinary Academic Business Studies,
2(3), 185-194.

1. Introduction

Mass media are developing rapidly and acting as intermediaries in interactions between society and the
government. It should be noted that the media can influence the political choices of the population
(Boomgaarden & Schmitt-Beck, 2019). It is very difficult to influence a mature person's choice through
just one or two video clips (Alikulov & Haqqulov, 2020). Instead, there is a long-term, discrete
information influence aimed at shaping certain ideological motives and motivating individuals to take
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the actions necessary for specific parties. Studies have shown that "changes in worldview are the most
complex process, continuing through inertia, but simultaneously affecting all other spheres of social
development, serving as a means of clarifying changes within them" (bamyxk, 2015; Jlagsika & Hazap,
2017). However, the situation is entirely different for representatives of the generation under 25. The
danger here lies in the fact that the young are the most vulnerable to the media’s manipulative influence
(Dragomir, 2024; PuzaeB & Xakkynos, 2023). In examining the introduction of media as a dominant
actor in political communication, it is essential to recognize that the media landscape is not static but is
constantly evolving (Ariel & Elishar, 2025). The development of print, radio, television, and digital
platforms has transformed how citizens access information, engage with political narratives, and build
their opinions about governance. Historically, the press has always been regarded as a “fourth estate,”
a critical observer of government actions and a source of checks and balances within democratic systems
(Papathanassopoulos & Giannouli, 2025). However, in transitional societies, the role of mass media
becomes even more complex, as it must balance its informative function with the pressures of political
control, economic dependency, and cultural expectations (Tampere, 2007).

In Uzbekistan, mass media has undergone a remarkable transformation in recent decades. From being
an institution largely regulated and monitored by state structures during the Soviet period, it has
gradually moved toward more pluralistic and diverse communication channels (Ruzmurodova, 2023).
The rise of independent newspapers, television channels, and, especially, online platforms has created
new spaces for public debate and civic engagement. However, these opportunities also come with
challenges, ranging from ensuring credibility and resisting propaganda to maintaining independence
against both political and market pressures (Dragomir, 2024). Mass media, in its broader definition,
goes beyond simple news dissemination. It becomes a tool for shaping cultural values, reinforcing
national identity, and influencing long-term ideological orientations (Bidzilya, Snitsarchuk, Solomin,
Shkurko, & Shvets, 2024). When information is repeated continuously over time, it begins to mold
public consciousness in ways that are often subtle but deeply rooted. This aligns with the observation
that worldview changes occur gradually, yet they penetrate all aspects of social life, including politics,
economics, education and culture. In this sense, the media is not just a mirror of society but also a
powerful instrument for guiding social development (Shehata et al., 2021).

For younger generations, particularly those under 25, the media’s impact is magnified because of their
higher exposure to digital technologies and social networks. Unlike older generations, who may
critically assess information through experience and established beliefs, young audiences are immersed
in a constant flow of digital messages, images, and narratives that can be easily manipulated (Lajnef,
2023). This makes them more susceptible to targeted campaigns, disinformation, and ideological
framing. The danger lies not merely in the spread of false information but in the gradual normalization
of certain patterns of thought and behavior that align with political or economic interests (Aijild,
Riikonen, Huhtinen, & Sederholm, 2023). Another critical dimension is the dual role of the media as
both an information channel and an educational tool. Television, radio, and Internet platforms do not
simply provide facts; they also construct the frameworks through which facts are interpreted (Peters,
1994). For example, a news report may present an economic reform not only by listing its outcomes but
also by framing it as a sign of national progress, political stability, or social justice. Such framing
mechanisms can reinforce loyalty, generate optimism, or, conversely, foster dissatisfaction and
opposition. This dual role is particularly evident in transitional societies such as Uzbekistan. The media
serves as an agent of modernization, familiarizing citizens with the concepts of democracy,
transparency, and civic rights.

Simultaneously, it can act as an instrument of state influence, shaping narratives that align with official
policy objectives. The balance between these two roles often determines the extent to which the media
contributes to genuine democratic development or becomes a tool of manipulation (Plattner, 2012). The
Internet has amplified this dynamic by creating an interactive, decentralized sphere of communication.
Unlike traditional media, which operate on a one-to-many model, digital platforms enable many-to-
many interactions. This interactivity increases participation and allows citizens to become consumers
and producers of content. Blogs, social media posts, and online videos create alternative sources of
information that can challenge official narratives. However, they also open up space for unverified
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content, rumors, and orchestrated disinformation campaigns, which pose new risks to political stability
and civic trust. In this digital era, the challenge for governments and societies is to ensure that the media
remains a platform for open, constructive dialogue rather than a battlefield of propaganda. This requires
strong institutional frameworks that guarantee freedom of expression while simultaneously addressing
the risks of hate speech, fake news, and extremist narratives.

Striking this balance is particularly important in contexts where democracy is still consolidating and
citizens are highly sensitive to political messages. Media literacy is a critical factor from an educational
perspective. If young people are among the most vulnerable groups to manipulative influence,
equipping them with the skills to critically evaluate information is essential to reduce their vulnerability.
Media literacy education should include the ability to recognize bias, distinguish between facts and
opinions, and verify sources of information. By strengthening these capacities, societies can reduce the
risk of manipulation and ensure that younger generations grow into informed and responsible citizens.

Furthermore, the media’s influence extends beyond politics to culture and identity. National television,
newspapers, and online channels play a significant role in shaping cultural narratives and promoting
language, traditions, and values that reinforce social cohesion. Simultaneously, they open space for
global influences, which can enrich but also challenge local cultures. This duality highlights the
importance of the media as a mediator between global trends and national identity. In analyzing the
broader role of media, it is necessary to consider its economic dimension. Media outlets require financial
resources to operate, which often makes them dependent on advertising, sponsorship, or state support.
Such dependencies can compromise independence and affect content framing. Economic pressures can
lead to commercialization, where entertainment and sensationalism dominate critical reporting and civic
education. Therefore, institutional and policy measures must be designed to support media
independence, both politically and economically.

The introduction of this article thus situates mass media as a multifaceted institution that influences
every dimension of social life—political, cultural, educational, and economic. The challenges it faces
are equally complex: maintaining independence, resisting manipulation, ensuring pluralism, and
adapting to digital transformations (Seipp, Helberger, de Vreese, & Ausloos, 2023). However, the
opportunities it provides are significant, offering platforms for civic participation, democratic dialogue,
and cultural exchange. In conclusion, the role of the media in modern societies, particularly in
Uzbekistan, cannot be overstated (Kurmanov, 2024). As a rapidly developing institution, it bridges the
gap between the government and society, shapes political choices, educates citizens, and constructs
cultural identities. While older generations may be less vulnerable to immediate influence, younger
citizens face unique risks because of their exposure to digital platforms. Recognizing these dynamics is
crucial for policymakers, educators, and media practitioners seeking to foster a balanced and democratic
information environment. The introduction establishes the foundation for analyzing how the media
functions as both an opportunity and a challenge in the pursuit of democratic development and civic
engagement (Arendt, 2024).

2. Literatur review

2.1. Media as a Bridge Between State and Society

The literature on media consistently highlights its dual role as both an information channel and a
mechanism of political communication. The media does not merely report facts; it provides interpretive
frameworks that shape how citizens perceive governance and society (Van Aelst & Walgrave, 2016).
This transformative role has been emphasized in various contexts, where the media acts as a “fourth
estate” capable of balancing state power, facilitating transparency, and amplifying public voices. In
transitional societies such as Uzbekistan, the media occupies a particularly critical position (Whitten-
Woodring & James, 2012). It mediates between the historical legacies of centralized control and
contemporary demands for pluralism, openness, and civic engagement. The development of media has
followed a trajectory that reflects broader societal changes (Denniss & Lindberg, 2025). In its early
form, the media primarily functioned as a vehicle for information dissemination. However, over time,
it evolved into a powerful cultural and political institution. The literature highlights that this evolution
is not merely technological but also social, involving shifts in audience expectations, political structures,
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and cultural practices. Thus, the media has emerged as a dynamic institution that mirrors the
complexities of society while simultaneously shaping them.

2.2. Historical and Political Dimensions of Media

The historical dimension of media development demonstrates how institutions evolve concerning
political structures. In Uzbekistan, the media was historically constrained by state structures,
particularly during the Soviet era, when the media was primarily an organ of propaganda (Shafer &
Freedman, 2003). Following independence, reforms created opportunities for pluralism, but these were
accompanied by challenges of regulation, independence, and professionalization. The literature
emphasizes that media transitions are rarely linear; they often involve competing pressures between
state control, market forces, and civic aspirations (Shafer & Freedman, 2003). The political dimension
is equally critical in this regard. The media has been described as both a platform for state narratives
and a vehicle for dissent. In societies where democratic institutions are still consolidating, the tension
between these roles sharpens. On the one hand, the media supports democratic consolidation by
providing checks on authority and informing citizens. However, it can be co-opted to serve particular
interests, thereby reducing its effectiveness as a democratic institution.

2.3. Media’s Impact on Public Consciousness

The literature consistently highlights the profound impact of the media on public consciousness and
worldviews. The influence of media is not always immediate or overt; rather, it is often long-term,
subtle, and cumulative (Glogger, Shehata, Hopmann, & Kruikemeier, 2023). Through repeated
exposure, media messages are internalized, shaping values, attitudes, and perceptions. This process of
shaping worldviews is described as gradual yet pervasive, affecting all dimensions of social life,
including politics, economics, culture, and education. One of the most striking findings in the literature
is the generational divide in media influence susceptibility. Mature audiences often resist short-term
persuasion because their beliefs are shaped by long-standing experiences and established values.
However, younger generations are more vulnerable, particularly because of their heavy reliance on
digital platforms. The literature warns that youth, immersed in constant flows of media content, are
more easily influenced by framing, repetition, and targeted messaging (Corbu & Buturoiu, 2015). This
makes them a focal point for both democratic engagement and manipulation.

2.4. Media as an Educational and Ideological Tool

Another recurring theme in the literature is the media’s educational and ideological function. Beyond
conveying information, the media constructs frameworks for interpreting that information. A single
news report, for instance, does more than state facts; it frames those facts within a narrative that conveys
meaning and encourages certain interpretations. By doing so, the media not only educates but also
shapes political orientations, cultural values, and social behaviors. The ideological role of the media
becomes particularly important in transitional societies, where narratives of modernization, reform, or
identity often dominate public discourse. The media functions as an agent of modernization by
introducing citizens to democratic norms, transparency, and civic rights. Simultaneously, it can
reinforce state ideologies by aligning narratives with official policies. The tension between these roles
reflects broader struggles within society regarding the direction of political and cultural development.

2.5. Digital Media and New Challenges

The advent of digital media has transformed the communication landscape. Traditional one-way
models, where information flowed from producers to passive audiences, have been replaced by
interactive models in which audiences also act as content producers. Blogs, social media platforms, and
video-sharing services provide opportunities for alternative narratives and civic participation. This
democratization of content creation challenges traditional state-controlled narratives and opens up space
for diverse opinions. However, the literature also highlights the risks associated with digital
transformation. The open nature of digital platforms allows the spread of unverified information,
rumors, and disinformation. These phenomena undermine trust in institutions and destabilize the civic
discourse. These risks are particularly acute for younger audiences who consume vast amounts of digital
content (Denniss & Lindberg, 2025). The dual role of digital platformsas spaces of empowerment and
channels of manipulationposes significant challenges for governance, regulation, and civic resilience.
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2.6. Media and Cultural Identity

Beyond politics, literature emphasizes the media’s cultural role. National media outlets often serve as
guardians of language, tradition, and cultural values. They promote narratives that reinforce social
cohesion and national identities. Simultaneously, exposure to global influences through digital media
introduces hybrid cultural forms that both enrich and challenge local traditions. This duality underscores
the mediating role of the media, which balances the preservation of national identity with the
incorporation of global cultural currents. The literature highlights that this cultural role is integral to the
democratic function of the media. By shaping collective identity, the media contributes to social
stability and provides a shared framework for civic engagement. Simultaneously, cultural narratives can
be politicized, with the media used to promote particular versions of national identity that serve political
purposes.

2.7. Economic and Institutional Dimensions

The sustainability of media independence is closely tied to its economic and institutional contexts. The
literature identifies financial independence as a prerequisite for editorial freedom. Media outlets
dependent on state funding or monopolistic advertisers are more likely to align their content with their
sponsors’ interests. This creates vulnerabilities to both political and commercial manipulations. At the
institutional level, the literature underscores the importance of legal frameworks that guarantee freedom
of expression and prohibit censorship. However, formal guarantees are insufficient without effective
enforcement or institutional support. True independence requires both legislative backing and practical
mechanisms to protect the media from undue influence.

2.8. Media Literacy as a Safeguard

One of the proposed solutions in the literature is the promotion of media literacy. Media literacy equips
citizens with the skills to critically evaluate information, recognize biases, and distinguish between facts
and opinions. This is particularly important for younger generations, who are the most active digital
media consumers. By fostering critical awareness, media literacy reduces susceptibility to manipulation
and strengthens the civic culture. Media literacy enhances the educational role of media by enabling
citizens to engage with content actively rather than passively. Instead of simply absorbing messages,
media-literate audiences analyze, question, and challenge them. This active engagement transforms the
media from a tool of influence into a platform for dialogue and democratic participation.

2.9. Synthesis of Literature

Overall, the literature paints a picture of the media as a complex, multifaceted institution that influences
political, cultural, educational, and economic life. It functions simultaneously as an instrument of
democracy and as a potential tool for manipulation. The balance between these roles depends on the
historical context, institutional frameworks, economic conditions, and media literacy levels within
society (Pira, 2023). In Uzbekistan, the literature highlights the remarkable transformation of the media
from a state-controlled institution to a more pluralistic and digitalized environment. However, the
challenges of manipulation, economic dependency, and regulatory balance remain pressing.
Simultaneously, opportunities exist for the media to strengthen democracy, shape civic culture, and
mediate between the state and society (Anstead, Edwards, Livingstone, & Stoilova, 2025).

3. Methodology

This study employs research methods such as historical and logical analysis, synthesis, content analysis,
systematic analysis, and observation (bemenskas, 2010; b. Dmbekos, 2024). The concepts of mass
media and mass communication tools logically share the same meaning, both being used in the sense
of establishing connections between various systems and conducting interconnected communications.
When analyzing the terms and concepts of Internet communication in political communication, political
relations, and connections, which are integral and extraordinary forms of mass communication, it is first
necessary to provide a brief explanation of the term "communication" itself. Today, regardless of where
we are, it is impossible to imagine life without television, radio, the Internet, and other mass media,
from which we have become accustomed to receiving information daily and in large quantities. In the
modern information society, the significant role of mass media in educating the population and
influencing the worldview of every individual is evident (Smolar, 1991).
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To ensure a comprehensive understanding of the topic, the research methodology is based on the
integration of several complementary methods. Historical analysis was employed to trace the
development of mass media institutions over different political periods in Uzbekistan, starting from the
Soviet era to the present. This method enables the identification of critical turning points in legislation,
technological development, and institutional changes that shape the nature of media communication.
Through this historical perspective, one can assess how traditional forms of print, radio, and television
gradually evolved into modern digital communication platforms and how these changes redefined the
relationship between the state and society. Logical analysis complements the historical method by
systematizing the conceptual frameworks of media and communication. While history provides a
chronological narrative, logical analysis enables the categorization of concepts, clarification of
definitions, and drawing of consistent connections between theoretical perspectives. This ensures that
the term "communication," whether applied to interpersonal, political, or digital spheres, is used with
precision and coherence. By applying logical reasoning, this study differentiates between mass
communication as a technical transmission of information and mass media as an institutionalized
channel with social, cultural, and political functions.

The method of synthesis is crucial for integrating insights from diverse sources and disciplines.
Communication studies intersect with political science, sociology, psychology, and law disciplines.
Therefore, synthesis allows for the integration of these perspectives into a more holistic framework. For
instance, while content analysis may reveal patterns of news framing, synthesis enables the
interpretation of these findings in relation to political legitimacy, public trust and civic participation.
Through synthesis, this study avoids the fragmentation of knowledge and instead produces a
comprehensive understanding of how the media functions in society. Content analysis was employed
to systematically examine media texts, broadcasts, and online communications. This method provides
empirical evidence of how messages are framed, which narratives dominate the media agenda, and how
public discourse is constructed. In the context of Uzbekistan, content analysis allows for the
identification of recurring themes in political communication, such as modernization, reform, and
national identity (Wanta, Golan, & Lee, 2004). It also highlights the extent to which diverse voices are
represented in media. By analyzing patterns of word choice, frequency of coverage, and framing
techniques, this study reveals the underlying ideological orientations and their potential impact on
public opinion.

Closely related is systematic analysis, which ensures that the study follows a structured approach to link
findings to theoretical concepts. This method emphasizes the relationships among variables such as
media independence, regulatory frameworks, and civic awareness. By applying systematic analysis, this
research can go beyond isolated observations and construct models that explain the interaction between
media institutions and democratic development. For example, it allows for the evaluation of whether
changes in legislation correspond with increased pluralism in media content or whether economic
reforms correlate with the diversification of media ownership. Another essential method is observation,
which provides direct insights into how the media operates in practice. Unlike purely textual analyses,
observations capture the dynamics of media institutions, production processes, and audience behavior.
By observing media outlets, both traditional and digital, this study can better understand the
mechanisms through which information is produced, disseminated, and consumed. This is particularly
relevant in an era where digital media has transformed the speed and accessibility of information,
creating both opportunities for transparency and challenges in misinformation.

In applying these methods, this study also reflects on the conceptual meaning of communication.
Communication, in its broadest sense, is the process of transmitting information, ideas, and values
between individuals and groups. Mass communication extends this process to the societal level, where
messages are distributed simultaneously to large audiences through institutionalized channels. The rise
of Internet-based communication has added new dimensions to this process by enabling interactive,
decentralized, and user-generated content. Unlike traditional one-way communication models, digital
platforms allow citizens to receive, produce, and disseminate information. This transformation has
redefined the boundaries between senders and receivers, creating new opportunities for participation
while raising concerns about regulation and security. Therefore, the methodology is designed not only
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to describe but also to interpret the evolving role of mass media in Uzbekistan. By combining historical
narratives with logical clarity, empirical content analysis with systematic modeling, and observational
insights with synthesis, this study achieves a multidimensional perspective. This comprehensive
approach ensures that the analysis is grounded in evidence, theory-enriched, and relevant to practical
debates about media freedom and democracy.

Furthermore, the chosen methodology acknowledges the media’s educational role in shaping individual
and collective consciousness. The media does not merely inform; it educates, persuades, and influences.
Through television, radio, and digital platforms, citizens are exposed to continuous streams of
information that shape their worldviews, political preferences, and cultural identities. This influence is
particularly strong in modern information societies, where the volume of data received daily is
unprecedented. By analyzing this process, the study demonstrates how the media functions as a tool of
socialization, creating common frames of reference that bind individuals into a shared civic culture. In
summary, the methodology of this study combines diverse analytical tools to thoroughly investigate the
role of the media in democratic development. Each method contributes uniquely: historical analysis
traces the roots, logical analysis clarifies concepts, synthesis integrates knowledge, content analysis
provides empirical patterns, systematic analysis constructs explanatory models, and observation
captures real-life practice. Together, they create a comprehensive framework that allows the study to
move beyond description toward explanation and interpretation.

5. Results and discussions

The functions of mass media, characteristics of mass media in modern society, primary methods of
influencing public consciousness, and their role in covering various political events are examined, along
with their unparalleled role in shaping and enhancing citizens' political awareness and culture. Scientific
conclusions were drawn from this investigation. The novelty of this research is reflected in the
increasing temptation to use media for personal interests as information technology advances. The main
approach to achieving this is to teach pre-programmed behavioral patterns to young people. This study
helps identify methods of manipulative influence on the population and aids in preventing negative
consequences (Mmapuonosa, 2003; b. H. Dmbekos, 2024). “Mass media, by utilizing modern
organizational and technical systems that enable the mass reproduction and rapid transmission of verbal
and audiovisual content, can influence a person’s emotional system not only through the information
itself but also through the method of its delivery”.

The functions of mass media have changed because the subject matter has evolved. In today’s
information-rich society, the role of mass media has become significantly more important than in the
first half of the previous century. Initially created to meet people's needs for information and
communication, mass media have become an integral part of human life. They inform, analyze, shape
worldviews, and provide entertainment (Price & Krug, 2000). Moreover, “every function of the media
can be considered as one that exerts influence to some extent: delivering new knowledge about specific
events or situations, shaping or altering values, behavior models, habits, constructing a particular
worldview, encouraging consumption, or promoting specific products or services.” Mass media are
primarily institutions of civil society, not state power (though this sometimes happens) or purely
commercial structures. Accordingly, “the fundamental tasks of mass media should be aligned with the
integrative functions of society. For the audience, the most important media functions are orientational,
entertaining, and utilitarian, while for social institutions, they are organizational, propagandistic, and
ideological”.

A vivid example of the focus on the development of mass media and means of communication (MMC)
in Uzbekistan can be seen through key legislative and policy measures, such as the Law of the Republic
of Uzbekistan “On Permissive Procedures in Entrepreneurial Activity”, the Presidential Decree PQ-
4366 “On Additional Measures to Ensure the Independence of Mass Media and the Development of
Information Services in State Bodies and Organizations,” as well as the Cabinet of Ministers Resolution
No. 1017 of December 19, 2019, “On Approving Certain Administrative Regulations for the Provision
of Public Services in the Field of Mass Communications.’
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One of the most essential directions for ensuring freedom of expression is the establishment and

development of a legal foundation. This includes:

1. Constitutional guarantees — Freedom of speech and the press must be enshrined at the constitutional
level.

2. Legislation regulating media activity: Laws guaranteeing the right to access and disseminate
information must be developed and aligned with international standards.

3. Prohibition of censorship — Direct or indirect pressure by the government or other institutions on
the press must be prevented.

To ensure the free and independent functioning of the media and the MMC, one of the state’s key

priorities is to support the development of independent and impartial mass media. To achieve this:

1. Equal opportunities should be established for state-owned and non-state media. State-controlled
information resources must not enjoy privileges over private media resources.

2. Open access to public information: Citizens and journalists must have the right to access data on
governmental activities.

3. Ensuring economic independence of publications — Conditions must be created so that the media
are not financially dependent on the state and can develop through entrepreneurship and private
investment.

5. Conclusion

The reforms to be implemented in our country in the coming years will improve people's lifestyle,

ensure social justice, increase legal literacy, ensure cultural and educational well-being, and, in

particular, ensure freedom of speech, which is an integral and logical part of human and civil rights.

Today, media and public service broadcasters operate not only through traditional press and television

but also through the Internet and digital platforms. Therefore, it is important for the state to support the

following:

1. Ensuring freedom of information on the Internet: Allowing bloggers, independent online
publications, and digital platforms to operate without censorship.

2. Ensuring a balance between digital security and freedom of speech - Protecting freedom of speech
in the cyber environment while developing legal mechanisms against false information and
cybercrime.

3. Regulating the problems of artificial intelligence and algorithmic censorship: It is necessary to
prevent the imposition of artificial restrictions on the processes of information dissemination by
mass media.

4. In conclusion, the implementation of such a policy, the main function of the state as a manifestation
of political power and a mirror of the activities of the government, the improvement of the media
and the system of state institutions, their digitization, and their upgrading to the level of global
communication systems are of great importance.
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